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S1 Table: Summary of contacting authors of included studies for additional information or data  
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Study Name Information requested Response  

Becker, 1972 [1] Odds ratio or raw data to calculate 

odds ratio for the association 

between use of detail men as 

sources of prescribing information 

and  prescription of 

chloramphenicol 

Two reminders were sent but author 

didn’t reply back 

Peah 1988 [2] Odds ratio or raw data to calculate 

odds ratio for the association 

between detailmen and prescription 

patter, and sample size and 

prescription pattern 

We couldn’t find the emails of any 

of the authors even after a detailed 

search  

Orlowski 2002 [3] Whether values reported are for 

standard deviation or standard error 

Author confirmed that standard 

deviation was used in the analysis 

Caamano 2002 [4] Odds ratio for the association 

between sales visit and prescription 

amount 

Author reported he was not able to 

find requested data 

Mizik 2005[5] Data to calculate the Odds ratio for 

association between sampling and 

new prescription,  and detailing  

and new prescription, for drugs A, 

B, C respectively 

Author is unable to share data 

because she does not have the 

permission of the data owner to do 

so. 

Muijres, 2005 [6] Data to calculate means and SD Author stated that he has retired 

since 2008 

Symm , 2006 [7] sample medication were dispensed) 

significantly wrote the largest 

proportion of prescriptions for 

study medications 

Author reported that he can’t 

provide the data 

Pedan 2011[8] Whether values reported are for 

standard deviation or standard error 

Author clarified that standard errors 

were used in the analysis 

Hurley, 2014 [9] N values to calculate the mean and 

SD for office-based dermatologists 

on a national level where free 

samples are available.  

Author did not reply back 
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